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A Review of the 2003 
Korean Film Industry 


Overview of the 2003 Korean Film | ndustry 

The year 2003 was a hopeful one in terms of the emergence 
of new and exciting film genres, for the overall industrial 
structure, as well as in terms of profitability. This was a far 
rosier year than last year when the presence of a structural 
crisis within the industry was the main topic of debate as a 
result of the failure of blockbuster films at the box office, the 
decreased profitability of films, and the contraction of overall 
investment in the film industry. Despite this year's more 
positive results, the Korean film industry remains cautious 
about the future. 

There were 70 Korean films screened in 2003, with 65 of 
these being new releases. The total number of Korean and 
foreign films screened in 2003 was 251. For the Seoul area, 
the total admissions for these 251 films were estimated at 
44,142,697. If the films released prior to 2003 and the 
number of admissions for these films is excluded from these 
totals, some 41,652,238 people paid to see the 240 films 
released this year. The average number of admissions per film 
was estimated at 173,551 people, which marks an 8.3% 
increase in total admissions and a 25.2% increase in the 
average admissions per film. 

Meanwhile the market share for Korean films in terms of 
admissions has been estimated at 49.4%, with the average 
admissions per Korean film being 317,984 people. On the 
other hand, while the average number of admissions for the 
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175 foreign films released this year was only 119,905 per film, 
the market share of foreign films reached as high as 50.6%. 

Overall, 2003 saw a decrease in the total number of films 
released. However, as a result of the increase in total 
admissions, the average admissions per film rose sharply. In 
other words, the supply and demand of films has reached the 
equilibrium point. One of the reasons for this decrease in the 
number of films released may very well be the increased use of 
the wide release strategy, as well as of the growing number of 
Multiplex theaters found throughout the country. Based on 
the 2003 end of year results, the number of screens 
nationwide was estimated at 1,271, a 30% increase over the 
previous year. Primus Cinema is also extending its presence 
nationwide, following the path set out by CGV, Megabox, and 
Lotte Cinema. As the number of screens has increased, the 
viewing of films has become more localized, and the number 
of screens on which films are released has increased. In the 
case of <Silmido> and <The Lord of The Rings : The Return of 
The King>, both of these films shattered records in terms of 
the number of screens they were released on. 

Although the number of films produced and released 
decreased overall, the increases in total admissions and in the 
market share of Korean films have served to prove the 
remarkable growth of the Korean film industry. While total 
admissions in the Seoul area have risen by 8.3%, the national 
market share of Korean films in 2003 was approximately 53%. 
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Overall, total admissions nationwide increased by 9.5%. 


Box office results 

The most outstanding characteristic of the Korean film 
industry in 2003 was without a doubt the remarkable increase 
in the average admissions per film. Nevertheless, 2003 saw a 
marked reduction in the number of films released and 
screened; that is, from 274 films released and 290 films 
screened in 2002, to 240 films released and 250 films 
screened in 2003. When comparing the admissions for Korean 
and foreign films in 2002 with those for 2003, we find that 
the number of admissions for foreign films decreased by 0.3% 


My Tutor Friend 


while the number of admissions for Korean films increased by 
a whopping 18.8%. As such, the increase in total admissions 
has been the result of the increased number of moviegoers 
attending Korean films. The market share of Korean films in 
the Seoul area increased by 4.4% from last year, when it 
garnered 45.0% of the market share. 

On the other hand, using the average market share in the 
Seoul area over the last three years, which was 40.13%, to 
estimate total nationwide admissions, KOFIC projects that the 





1) KOFIC and the Maxmovie Corporation estimated the number of viewers based on the 
materials provided by distributors. We would also like to express our appreciation to 
Chungeorahm, Korea Pictures, Cinema Service, CJ] Entertainment, Tube 
Entertainment, and Cine World for their cooperation. 


Table 1. Total admissions and market share(based on sales in the Seoul area) ” 

















2003 Rate of 2002 | 
Firstrun Screenings | Admissions = Market share nan Firstrun | Screenings Admissions — Market share 
Korean films 65 70 21,807,737 49.4% 18.8% 82 87 18,364,143 45.0% 
Admissions in 2003 
for films released 1,138,789 509,993 
the previous year 
Foreign films 175 181 22,334,960 50.6% -0.3% 192 203 22,403,586 55.0% 
Admissions in 2003 
for films released 1,351,670 2,287,545 
the previous year 
Total 240 251 44,142,697 100.0% 8.3% 274 290 40,767,729 100.0% 
Admissions in 2003 
for films released 2,490,459 2,797,538 
the previous year 
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number of admissions nationwide in 2003 was 109,999,245, 
a 4.6% increase over the previous year. Based on the fact that 
people from regions outside of Seoul are more likely to see 
Korean movies and that total admissions in the Seoul area 
increased by 8.3%, the total amount of admissions sold 





Table 2. Nationwide admissions 





Seoul's 
Admissions in Nationwide proportion of oe 
the Seoul area admissions nationwide 


edie stare last three years 


nationwide may actually be somewhat higher than the above- 
mentioned figures. For example, if we use the 2002 totals, in 
which the Seoul area accounted for 38.78% of total 
admissions, then we can estimate that nationwide a total of 
113,830,000 people attended films in 2003. 

Therefore, let us estimate the nationwide market share of 
Korean films by applying the calculation method found above. 
Based on the fact that the market share of Korean films 
nationwide has been higher than the market share of Korean 
films in the Seoul area over the last three years, we estimate 
that the market share of Korean films nationwide in 2003 was 
approximately 52.9%. When we work the 3.3% difference 
between the market share of Korean films nationwide and the 
market share of Korean films in the Seoul area recorded in 
2002 into the equation, then the market share of Korean films 
nationwide becomes 52.7%. 








2000 27,463,315 64,620,000 








42.49% 
2001 34,983,217 89,363,773. 39.15% 40.13% 
2002 40,767,729 105,137,723 «38.78% 
| | | Applied the 
mes 41097 "EZ ay, pepe 


three years 





Table 3. Estimation of the average market share of Korean films 











Average rate 
Market share Nationwide Rate of of increase 
in Seoul market share increase over the last 
three years 
2000 32.0% 35.1% | 3.1% 
2001 46.1% 50.1% | 4.0% — 3.47% 
2002 45.0% 48.3% 3.3% 
| Applied the 
52.9% average market 
2003 49.4% (estimated) 3.47% share for the last 
three years 
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Market share by country 

The market share of U.S. films decreased from 48.7% to 
43.5%, with the decrease in the market share of U.S. directly 
distributed films being especially significant. These results 
demonstrate that the traditional preference of moviegoers for 
Hollywood films has changed tremendously. Although the 
number of admissions for other foreign films, such as the 
Chinese, French, and Japanese films, increased somewhat, the 
2003 total market share by country was not much different 


Market share by country for 2003 


Japan 3.0% 
France 0.7% Others 0.8% 


China 2.5% 


Others 





Table 4. Market share by country 


from the previous year's. 92.9% of moviegoers went to see 
either Korean or U.S. films, an insignificant change from the 
previous year's results (93.7%). Therefore, the preference for 
Korean and U.S. films remains. 


The market share of distributors 

The characteristics of the market share of distributors in 
2003 can be summarized as follows: CJ Entertainment staked 
its claim to the title of top distributor, Cheongeoram took a 


Market share by country for 2002 


Japan 3.2% 
Branca 0:72 Others 0.9% 


China 1.4% 


_ Korea 


©) USA. 


Others 



































2003 Rate of 2002 
Country Firstrun Screenings = Admissions — Market share eae Firstrun | Screenings = Admissions — Market share 
21,807,737 0 0 18,364,143 0 
Korea 65 70 20,668,948 49.4% 4.4% 82 87 17,854,150 45.0% 
19,200,876 9 £90 19,864,446 0 
U.S.A. 112 117 17,851,948 43.5% 5.2% 131 138 17,647,257 48.7% 
ee 11,919,184 12,804,599 
Direct distribution 68 71 11,436,204 27.0% -4.4% 74 /? 11,963,740 31.4% 
7,281,692 7,059,847 
Imported 44 46 6,415,744 16.5% -0.8% 57 oY 5,683,517 17.3% 
Japan 18 18 1,341,383 3.0% -0.2% 13 14 Neen 3.2% 
China 10 10 1,111,161 2.5% 1.1% 6 6 572,608 1.4% 
319,681 283,822 
France 16 17 316,939 0.7% 0.0% > 7 219,595 0.7% 
0 -0 10 360,418 
Others 19 19 361,859 0.8% 0.1% 37 38 932,888 0.9% 
44,142,697 0 40,767,729 
Total 240 251 41,652,238 100.0% 274 290 37,970,191 100.0% 


























% The italics indicate the number of people who went to see films released in 2003, however the films released prior to 2003 are not included in these totals. 
% China includes Hong Kong and Taiwan. 
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Table 5. Market share of distributors 


Distributors 


CJ Entertainment 
Cinema Service 
Warner Brothers Korea 
Chungeorahm 
Walt Disney/ Buena 
Columbia 
Korea Pictures 
Showbox Inc. 

UIP 
Twentieth Century Fox Korea 
Others 
Total 


Distributors 





CJ Entertainment 
Cinema Service 
Chungeorahm 
Showbox Inc. 
Show East Co. 

Others 
Total 


Distributors 
Warner Brothers 
CJ Entertainment 

Walt Disney/ Buena 
Columbia 
Cinema Service 
UIP 
Others 
Total 


giant leap forward, and Showbox Inc. and Show East Co 
made their appearance on the scene. Although Cinema 
Service was unable to hang on to its title as top distributor, the 
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Films 
24 
26 
13 
11 
17 
20 
10 

8 
17 
17 
88 

251 


Films 
9 
17 
11 

6 
3 
24 


70 


Films 

ct 
15 
17 
20 

9 

17 
90 
181 


2003 


Admissions in Seoul 


9,648,229 
8,219,787 
3,582,817 
3,321,969 
2,982,140 
2,259,337 
2,146,331 
2,111,218 
2,111,017 
1,898,538 
5,861,314 
44,142,697 


2003 


Admissions in Seoul 


Market share 


21.9% 
18.6% 
8.1% 
7.5% 
6.8% 
5.1% 
4.9% 
4.8% 
4.8% 
4.3% 
13.3% 
100.0% 


Market share 


Distributors 


Cinema Service 
CJ Entertainment 
Columbia 


Walt Disney/ Buena 


Twentieth Century Fox Korea 


Warner Brothers 
A Line 
Korea Pictures 
Chungeorahm 
UIP 
Others 
Total 


Distributors 





6,595,127 
6,051,666 
3,321,969 
1,957,223 
1,610,320 
2,271,432 
21,807,737 


2003 


Admissions in Seoul 


30.2% 
27.8% 
15.2% 
9.0% 
7.4% 
10.4% 
100.0% 


Market share 





3,582,817 
3,053,102 
2,982,140 
2,259,337 
2,168,121 
2,111,017 
6,178,426 
22,334,960 


16.0% 
13.7% 
13.4% 
10.1% 
9.7% 
9.5% 
27.7% 
100.0% 


Cinema Service 
CJ Entertainment 
A Line 
Korea Pictures 
Chungeorahm 
Others 
Total 


Distributors 





Columbia 


Twentieth Century Fox Korea | 


Warner Brothers 


Cinema Service 


Walt Disney/ Buena 


CJ Entertainment 
Others 
Total 

















All films 
2002 
Films Admissions in Seoul = Market share 
230 9,263,742 227% 
28 6,924,851 17.0% 
21 3,940,209 9.7% 
19 3,592,237 8.8% 
22 3,514,186 8.6% 
16 3,326,798 8.2% 
13 2,291,998 5.6% 

8 1,848,412 4.5% 

9 1,298,490 3.2% 
14 1,246,313 3.1% 

112 3,520,493 8.6% 
290 40,767,729 100.0% 
Korean films 
2002 
Films Admissions in Seoul = Market share 
13 6,371,577 28.9% 
17 5,292,183 24.0% 

8 3,319,071 15.0% 

6 1,923,924 8.7% 

9 940,213 4.3% 
34 517,175 19.2% 
87 18,364,143 100.0% 

Foreign films 
2002 
Films Admissions in Seoul = Market share 
21. ~=~—«3,940,209—i(its«*C2'72«MH 
21 3,509,853 15.7% 
16 3,326,798 14.9% 
15 3,225,481 14.4% 
17 2,825,499 12.7% 
11 1,764,004 7.9% 
102 3,811,742 17.1% 
203 22,403,586 100.3% 


combined market share of CJ Entertainment and Cinema 


Service in 2003 increased significantly from the previous year. 


Cinema Service and Cj Entertainment grabbed 58.0% of the 


market share for Korean films and 40.5% of the overall 
market, thus continuing their stronghold on the market. 

Despite the continued dominance of the two biggest 
distributors within the Korean film industry, Chungeorahm's 
remarkable growth and the appearance on the scene of 
Showbox Inc. and Show East Co. also greatly marked the year 
2003. Chungeorahm finished fourth in overall market share, 
and third in market share for Korean films. Chungeorahm 
distributed such hits as <A Tale of Two Sisters>, <Singles>, and 
<A Good Lawyer's Wife>. Meanwhile, Show East Co. 
distributed such hits as <Old Boy>, and Showbox Inc. 
distributed <Oh! Brothers>. These two companies were new 
entrants on the list of distributors in 2003. 


Monthly changes in admissions 

Let us now look at admissions in 2003 on a monthly basis. 
Unsurprisingly, more tickets were sold during the summer 
season and at the end of the year. More tickets were sold for 
Korean films in February, April, May, September, and October, 
and during the second and fourth quarters of the year. The 
Korean films released during these months were <My Tutor 
Friend> in February, <Memories of Murder> in April, <Oh! 
Brothers> in September, and <Untold Scandal> as well as 
<Hwang San Beol> in October. As such, the major box office 
films released during these months were greatly responsible 
for the concurrent increase in the number of tickets sold. 





Table 6. Monthly changes in admissions 





Monthly changes in admissions 
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Present status of major box office films 

The fact that the increase in admissions for Korean films was 
the biggest contributor to the overall increase in total 
admissions is also supported by a simple look at box office 
results, where we find seven Korean films in the box office top 
10. The box office king for 2003 was <Memories of Murder>, 
which sold 1.9 million tickets in Seoul. For foreign films, 
<Matrix Reloaded> took top honors, finishing third overall at 
the box office. 

A closer look at the top 10 Korean films reveals that the top 
three were distributed by C] Entertainment. On the whole, 
Cinema Service distributed more films than C} Entertainment. 
However, with the exception of <My Teacher Mr. Kim> and 
<Crazy First Love>, the box office results of most of these films 





january = February = March ~—Appril May —_—_—fune | July August += September October November December Total — 

a 1,101,830 2,297,889 1,009,461 1,359,661 2,003,697 2,014,907 2,177,646 1,729,918 1,936,633 2,391,110 1,709,623 2,075,362 21,807,737 
Monthly market 

ae 32.6 55.1 39.7 54.5 50.0 49.9 45.9 41.8 59.0 70.5 49.5 46.1 

Quarterly 

pues 43.7 51.0 | 48.1 54.4 49.4 
Market share 
for a half-year 47.4 51.1 
Admissions for | 

foreign films 2276294 1,874,916 1,533,898 1,135,656 2,002,564 2,024,468 2,565,124 2,406,273 1,345,841 1,000,546 1,744,812 2,424,568 22,334,960 
Monthly market | 

ae 67.4 44.9 60.3 45.5 50.0 S01 54. 58.4 40.8 29.5 50.5 50.8 
eee 56.3 49.0 51.9 45.6 50.6 
Market share | 
for a half-year 92.6 48.9 

Total 3,378,124 4,172,805 2,543,359 2,495,317 4,006,261 4,039,375 4,742,770 4,136,191 3,282,474 3,391,656 3,454,435 4,499,930 44,142,697 
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Table 7. Major box office hits of 2003 


Order 
1 


0 WIN ' WN Nn BR WN 


— 
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Order 
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— 
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Order 
1 


ON WB NO BW No 


\o 


10 


Memories of Murder 
My Tutor Friend 
Matrix Reloaded 
Untold Scandal 


Lord of the Rings : 
The Return of the King* 


Old Boy* 
A Tale of Two Sisters 
Hwang San Beol 
Oh! Brothers 


Matrix Revolutions 


Film 
Memories of Murder 
My Tutor Friend 
Untold Scandal 
Old Boy* 

A Tale of Two Sisters 
Hwang San Beol 
Oh! Brothers 
Singles 
My Teacher Mr.Kim 
Crazy first Love 


Film 
Matrix Reloaded 


Lord of the Rings : 
The Return of the King* 


Matrix Revolution 


Lord of the Rings : The Two Towers 


Terminator 3 
Hero 
Catch Me If You Can 
Chicago 


Pirates of the Caribbean : 
The Curse Of The Black Pearl 


Love Actually* 


*% indicates a film still being screened. 


* 2% In the case of <Lord of the Rings: The Two Towers>, if the 951,807 admissions for this film in 2002 are combined with those of 2003, then the total amount of admissions becomes 
1,787,872, actually placing it second overall, right behind <Memories of Murder>. 


First run 


2003-04-25 


2003-02-07 
2003-05-23 
2003-10-02 


2003-12-17 


2003-11-21 
2003-06-13 
2003-10-17 
2003-09-04 
2003-11-05 


First run 
2003-04-25 
2003-02-07 
2003-10-02 
2003-11-21 
2003-06-13 
2003-10-17 
2003-09-04 
2003-07-11 
2003-03-28 
2003-06-27 


First run 


2003-05-23, 


2003-12-17 


2003-11-05 
2002-12-19 
2003-07-25 
2003-01-24 
2003-01-24 
2003-03-28 


2003-09-05 


2003-12-05 


Distributor 
C) Entertainment. 
CJ Entertainment 
Warner Brothers Korea 


CJ Entertainment 
CJ Entertainment 


Show East Co. 
Chungeorahm 
Cine World 
Showbox Inc. 


Warner Brothers Korea 


Distributor 
CJ Entertainment 
CJ Entertainment 
CJ Entertainment 
Show East Co. 
Chungeorahm 
Cine World 
Showbox Inc. 
Chungeorahm 
Cinema Service 


Cinema Service 


Distributor 


Warner Brothers Korea 


CJ Entertainment 


Warner Brothers Korea 
Cinema Service 
Cinema Service 

Korea Pictures 
CJ Entertainment 


Korea Pictures 
Walt Disney Korea 


UIP Korea 





All films 
Screens Admissions in Seoul Admissions nationwide 
54 1,912,725 5,255,376 
54 1,630,937 4,937,573 
102 1,596,000 3,400,000 
76 1,292,951 3,522,747 
105 1,221,545 3,935,677 
45 1,140,000 3,132,000 
52 1,017,027 3,146,203 
71 960,394 2,771,236 
51 952,010 3,148,748 
112 930,031 
Korean films 
Screens Admissions in Seoul Admissions nationwide 
54 1,912,725 5,255,376 
54 1,630,937 4,937,573 
76 1,292,951 3,522,747 
45 1,140,000 3,132,000 
52 1,017,027 3,146,203 
71 960,394 2,/71,236 
51 952,010 3,148,748 
58 859,347 2,203,164 
60 856,680 2,472,135 
70 741,029 2,339,410 
Foreign films 
Screens Admissions in Seoul Admissions nationwide 
102 1,596,000 3,400,000 
105 1,221,545 3,935,677 
112 930,031 2,200,000 
79 836,065 2,365,709 
88 832,827 2,491,354 
47 805,500 1,900,000 
44 739,462 1,807,612 
50 735,890 1,370,000 
57 728,692 
A 697,167 





+ %% The stats on the number of admissions for major box office hits have been provided by their respective distributors. However, as each of these distributors has their own particular 
regional distribution system, these results are in all likelihood not very reliable. As such, the above results should be used as a reference only. 
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left a lot to be desired. As the result, Cinema Service was 
unable to retain its crown in 2003. 

With regards to foreign films, <Matrix Reloaded> and 
<Matrix Revolutions> as well as <Lord of the Rings: The Two 
Towers> and <Lord of the Rings: The Return of the King> took 
the first four spots. Meanwhile <Hero> was the only non- 
Hollywood film listed in the top 10 foreign films of the year. 


Prospects for the Korean film industry in 2004 

The box office success of such films as <Silmido> and 
<Taegukgi> at the outset of 2004 demonstrates both the 
potential and problems associated with the Korean film 
industry. How much further can the Korean film industry 
grow? Looking at past results, we find that the total number of 
moviegoers who attended Korean films in 1969 was in excess 
of 170 million people, for an average of 5.7 films viewed per 
person. The total number of moviegoers started to decrease 
from 1973 onwards, with less than 100 million people 
attending such films. It would take another 30 years before 
the 100 million-viewer mark would be broken again in 2002. 
Nevertheless, the average number of films viewed per person 
was only 2.2. In 2003, the number of films viewed per person 
is estimated at about 2.3. However, it is difficult to simply 
compare today's results with previous ones because the 
environment surrounding the Korean film industry has 
changed a lot. In the case of the U.S. the average number of 
films viewed per person is estimated at 5.6. Based on these 


results, it can be predicted that the Korean film industry may 
still double its current output. The year 2004 is seen as one in 
which the foundation for the growth of the Korean film 
industry is expected to be expanded. 

The biggest issue for the Korean film industry in 2004 
revolves around the possibility for the further industrialization 
of the industry. The new records set at the box office; increase 
in the copyrights contract signed with overseas markets; and 
the growing number of Korean films exported have 
strengthened the Korean film industry. However, there is a 
need to take further steps in order to establish a stabilized 
production environment. The total box-office revenues in 
2003 is estimated at only 700 billion won. Although the 
Korean film industry is expected to grow by 9.9% in 2004 
(this growth rated is based on the average growth rate of the 
last five years and on the estimated rate of growth of the 
world cultural industry), and the line ups outside theaters 
would appear to back up these predictions, the scale of the 
Korean film industry remains insignificant. Because the number 
of windows through which a film can achieve profitability are 
limited, a whopping 72% of a film's total revenues is still 
dependent on the amount of tickets it sells. Moreover, the 
market is always unstable due to the fact that it is difficult to 
predict box office results with any accuracy. Given the present 
tendency of major distributors to cover the whole filming 
process, from production and distribution to the actual 


screening, using their vertical distribution system, the duel 
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between producers who want to pursue their own path and 
those companies listed on the KOSDAQ who want to use the 
high acknowledgement of the film industry will continue for 
some time. It is hoped that a new industrialization model for 
the Korean film industry will emerge from this ongoing duel. 

Another important issue is that of how the exporting of 
films to overseas markets will develop in the future. Some 25 
million dollars worth of films were exported in 2003, a great 
increase over the 15 million dollars in exports figure of 2002. 
As the status of Korean films has grown overseas, and palpable 
results have started to emerge, overseas markets will reemerge 
as one of the most significant industrialization windows for the 
Korean film industry. 

The growth in multiplexes and expansion of the wide 
release distribution system is expected to continue unabated. 
The chain system employed by large-scale multiplexes and the 
wide release strategy in which 1-2 films play on 1/3 ~2/3 of 
the screens nationwide have increasingly been regarded as the 


the box office or to mobilize in excess of 10 million 
moviegoers for one film. On the other hand, it has become 
more difficult for small-scale films, such as artistic, low-budget, 
and independent films, to attract viewers. As such, there is a 
need to introduce policies designed to facilitate the 
establishment of an alternative public screening network 
system for these films. The extension of spheres so as to widen 
the audience and the provision of opportunities for viewers to 
see various kinds of films will also play an important role in 
fueling the future growth of the Korean film industry. 
Experiments within the domestic digital film industry have 
begun to pick up steam. Although the spread of digital films 
as a new form of media capable of replacing analog films is 
only in its early stages, this development carries with it the 
very real possibility of reorganizing the film industry and 
viewing culture. When all of the above-mentioned factors are 
taken into consideration, it becomes clear that the year 2004 
will in all likelihood serve as a turning point for the Korean film 


kind of distribution system needed to create new records at industry. 
Table 8. Korean films released in 2003 

Number Film First run Distributor Imported/Production Rating ue ae 
Previously Released 1 Jail Breakers 2002-11-22 Cinema Service Director's Home Over 15 71 11,152 
Previously Released 2 | Too Young To Die 2002-12-06 Chungeorahm May Films Over 18 16 508 
Previously released 3 Sex Is Zero 2002-12-13 Showbox Inc. Filmz Corp. Over 18 | 41 | 545,920 
Previously released 4 Conduct Zero 2002-12-27 Chungeorahm KM Culture Over 15 29 569,421 
Previously released 5 H 2002-12-27 A LINE B.O.M. Film Over 15 } 11 11,788 
1 Madeleine 2003-01-10 Cinema Service Free Cinema Over 15 29 146,482 

2 Double Agent 2003-01-24 Showbox Inc. Koo & Film Inc. Over 15 53 361,580 

3 The Classic 2003-01-30 Cinema Service Egg Film Over 12 49 564,348 

4 My Tutor Friend 2003-02-07 CJ Entertainment Korea Entertainment Over 12 54 1,630,937 

5 Blue 2003-02-07 A LINE KanJeGyu Film Over 15 40 61,223 

6 The Scent of Love 2003-02-28 Cinema Service Taewon Entertainment General admission 42 278,464 

7 Show Show Show 2003-02-28 Aura Entertainment Doremi Pictures Over 15 31 21,740 

8 The First Amendment 2003-03-14 Cinema Service Hanmac Films Over 18 40 71,646 

9 My Teacher Mr.Kim 2003-03-28 Cinema Service Fun & Happiness Over 12 60 856,680 

10 The Garden of Heaven 2003-04-04 Showbox Inc. Duson Dream Pictures General admission 28 38,773 

11 Save the Green planet 2003-04-04 C} Entertainment Sidus Corporation Over 18 | 27 32,683 

12 A Little Monk 2003-04-11 Chungeorahm Spectrum Film Korea General admission 27 100,530 

13 Oh! Happy Day 2003-04-18 Cinema Service HwangkKiSung Films Over 12 47 280,523 

14 Jealousy is My Middle Name 2003-04-18 C} Entertainment Cheongnyeon Film Over 15 24 33,583 

15 Memories of Murder 2003-04-25 CJ Entertainment Sidus Corporation Over 15 54 1,912,725 

16 Season in the Sun 2003-04-25 Aura Entertainment MP Entertainment General admission 30 33,450 

17 Mr. Butterfly 2003-04-30 Cinema Service Taewon Entertainment Over 15 41 173,613 

18 The Star 2003-05-01 Chungeorahm Star Fruit Over 12 18 22,236 
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No. of Admissions 














Number Film First run Distributor Imported/Production Rating Screens| ‘in Séoll 
19 Oseam 2003-05-01 — Sinabro Entertainment Mago 21 General admission 15 25,574 
20 Wild Card 2003-05-16 Cinema Service | Cine Film Over 18 47 550,174 
21 A Letter from Mars 2003-05-16 Chungeorahm Ditto Entertainment Over 12 21 18,237 
22 Arirang 2003-05-30 Movies & Entertainment _ Siori Entertainment General admission 10 1,054 
23 Tube 2003-06-05 Tube Entertainment _ Mir Film Over 15 30 123,020 
24 A Tale of Two Sisters 2003-06-13 Chungeorahm ai Ve aaa Over 12 52 1,017,027 
25 Reversal of Fortune 2003-06-13 | Cinema Service | Al Cinema/ Well Made Film Over 15 40 188,484 
26 Crazy First Love 2003-06-27 Cinema Service | Popcorn Film Over 12 70 741,029 
27 Sweet Sex & Love 2003-06-27 | Korea Pictures Kwaehaek Shidae Over 18 23 85,100 
28 Singles 2003-07-11 Chungeorahm Sidus Corporation Over 15 58 859,347 
29 Mutt Boy 2003-07-16 © Show East Co. Zininsa Film Over 15 39 434,660 
30 Sword in the Moon 2003-07-16 | Sinabro Entertainment | White Lee Entertainment Over 15 27 191,600 
31 Wonderful Days 2003-07-17 Aura Entertainment Teen House General admission 17 140,080 
32 Galgalri Family and Dracula 2003-08-01 Chungeorahm Smile Mania General admission 8 74,564 
33 Wishing Stairs 2003-08-01 Cinema Service Cine2000 Over 12 44 538,429 
34 The Uninvited 2003-08-08 CJEntertainment PEM TIE ron Over 15 34 180,644 
35 Into the Mirror 2003-08-14 Cinema Service Keyplus Pictures 15 40 242,958 
36 A Good Lawyer's Wife 2003-08-14 Chungeorahm Myung Films Over 18 32 636,721 
37 Elysium 2003-08-15 Aura Entertainment Big Film General admission 2 1,400 
38 Man in South Woman in North 2003-08-29 Tube Entertainment Asia Line Over 12 32 55,246 
39 Plastic Tree 2003-08-29 — Movies & Entertainment _ RG Prince Films Over 18 8 1,634 
40 Spring Breeze 2003-09-04 Cinema Service | Cinema Service Over 15 4] 281,911 
Al Oh! Brothers 2003-09-04 Showbox Inc. KM Culture Over 15 51 952,010 
2 es | cosets | ee oe Over12 66,690 
43 My Wife is a Gangster 2 2003-09-05 Cj Entertainment Hyunjin Cinema Over 15 55 527 a75 
“= seg. ie 2003-09-19 Korea Pictures Pandora Films Over 15 23 28,094 
45 Natural City 2003-09-26 Tube Entertainment Zoe Entertainment Over 15 36 86,531 
46 Untold Scandal 2003-10-02 C) Entertainment B.O.M Film Production Over 18 76 1,292,951 
47 Hwang San Beol 2003-10-17 Cine World Cine World Over 15 71: 960,394 
48 Ah Ka Shi Ah 2003-10-17 Show East Co. mac a Grea Over 15 31 35,660 
49 The Great Expectation 2003-10-24 CJ Entertainment CJ Entertainment Over 15 57 691,839 
50 Do You Like Spring Bear? 2003-10-24 Tube entertainment Ison Film Over 12 22 22,818 
51 The Road Taken 2003-10-24 Chungeorahm Young Film/ Shincine Over 15 8 D989 
52 The Silver Knife 2003-10-24 Show box Inc. Joy Entertainment Over 18 27 25,641 
53 Please Teach Me English 2003-11-05 Cinema Service linge fur Over 12 50 330,121 
54 If You Were Me: Wish List 2003-11-14 Chungeorahm ae coe Over 12 17 17,389 
55 Last Supper 2003-11-14. Aura Entertainment Sunflower Film Over 15 14 9,863 
56 Circle 2003-11-14 BM Movie Cam Over 18 6 13,180 
57 Old Boy 2003-11-21 Show East Co. Show East co. Over 18 45 1,140,000 

58 OGU: Hilarious Mourning 2003-11-28 Mao Film Mao Film Over 15 12 ~—« 12,934 
59 The Legend of Evil Lake 2003-11-28 © Cinema Service Hanmac Film Over 15 40 101,478 
60 ~ing 2003-11-28 Tube Entertainment Dream Max Over 12 30 159,396 
61 Rewind 2003-11-28 Free vision BK Cinema Over 15 ] 300 
62 Romantic Assassin 2003-12-05 CJ Entertainment Dusabu Film Over 18 44 292,190 
63 Happy_Ero_Christmas 2003-12-17 Tube Entertainment Tube Entertainment Over 15 47 210,661 
64 Silmido 2003-12-24 — Cinema Service Cinema Service Over 15 83 694,174 
65 Lost In hee 2003-12-31 Showbox Inc. Showbox Inc. Over 15 32 33,299 
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iven that its films were exported to 56 countries in 2003, 
G it is evident that the Korean film industry no longer 
produces films solely for domestic consumption, but rather 
creates films that are geared towards a global audience. While 
Korean films first began to be exported overseas a mere two to 
three years ago, they have quickly gained popularity 
throughout Asia. Korean films have also gradually begun to 
make waves in other overseas markets such as Europe and 
North America. In this paper, KOFIC analyzes the status of 
Korean film exports to the major overseas markets since 2000. 


rr | apan 
As a result of the box office success of<Shiri> in 2000, the 
landscape for Korean films in Japan has been greatly altered. 
<Shiri>, which was first released on January 
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films were able to find their way into the Japanese market was 
through exposure in Japanese film festivals, special screenings, 
or in some cases, in limited release. However, after the success 
of <Shiri>, Korean films have begun to be introduced in 
limited release and then in wider release once their popularity 
is established. There have also been cases where Korean films 
are introduced into the Japanese market in wide release 
nationwide, on in excess of 70 screens, from the very 
beginning. However, the Korean films released after <Shiri> 
have not been as popular, and have failed to make an 
impression at the box office. 

2003 was a buoyant year for Korean films in Japan, with 
films such as <My Sassy Girl> and <The Way Home> 
introduced in limited release and then in wider release as their 
popularity expanded. <My Sassy Girl>, which was first released 
only in two theaters in Tokyo, was eventually screened in 70 
theaters nationwide and wound up attracting 300,000 
moviegoers and earning some 500 million yen at the box 
office, a major success for a film first released on only two 
screens. <The Way Home> was also first released in only two 
screens in the Tokyo area, yet eventually wound up reaching 
the 50,000 admissions level in Tokyo alone” 

Korean films, which have been widely perceived in Japan as 
the most interesting Asian films, are lauded for qualities 
ranging from the various cinematic genres and interesting film 
scripts they offer, to the wide number of films that are 
produced a year. However, as the cost of importing Korean 
films has skyrocketed, the cost of marketing such films, as well 
as the breakeven point, has also been raised. As a result, the 
profitability of Korean films in Japan has been lowered 
considerably. Let us take a look at the Korean films that 
achieved success at the Japanese box office. Films like <Shiri> 





1)This paper, written by Park Hee-seong, Erica Nam, and Bae So-hyun, is based on 
earlier papers entitled The Current Status of Korean Film Exports to Asian-Pacific 
Markets and The Current Status of Korean Film Exports to European and American 
Markets. 

2) For a film in limited release to be regarded as a box office success, the 30,000 
admissions level in the Tokyo area must be reached. 


PARK Hee-seong 
Researcher, Policy Research & Development Department (heedong21@ kofic.or.kr) 


and <JSA> have dealt with the ongoing rift between North 
and South Korea that has been created by the specific political 
reality on the Korean peninsula, while films such as <A Gift> 
and <Christmas in August> have offered sad stories that are 
presented in a melodramatic fashion, and other films such as 
<My Sassy Girl> and <The Way Home> have employed 
interesting storylines to create main characters that can arouse 
the compassion of any film viewer. In short, those Korean films 
that have exhibited creativeness and been able to generate a 
sense of universality have been the ones that have been 
successful in the Japanese film market. 

However, to date very few Korean films have been able to 
do well at the box office in Japan, a perfect case in point being 
the film <Double Agent>”, which was expected to achieve 
good results at the box office on accounts of the Japanese 
viewers’ significant interest in the film's main actor, Han Seok- 
kyu of <Shiri> fame; nevertheless, the results were less than 
satisfying. The market share of Korean films in Japan does not 
even amount to 1% of the overall total. Unlike Hollywood 
films, which garner 80% of the total market share in Japan, 
and other European and Asian films that have continuously 
increased their share of the Japanese market, Korean films 
have yet to gain a firm foothold. 

Nevertheless, the film <The Classic>, which was released in 
2004, has done quite well at the Japanese box office, and 
other Korean films which were hugely success in Korea, such 
as <Untold Scandal>, <Taegukgi>, and <Old Boy>, are now 
waiting to make their first runs in Japan. 


>>> Hong Kong 

In 2002 three Korean films were listed in the top 100 films 
in Hong Kong, and in 2003, this number increased to an 
astounding seven. 

<The Ginko Bed>, which was released in November 1996, 
marked the first time that a Korean film was introduced into 
Hong Kong on a certain distribution scale. However, this film 


13 Korean Film Observatory 





failed to do well, earning only 1 million HK$ in box office 
revenues. As a result, no Korean films were introduced into the 
Hong Kong film market in 1997 and 1998. 

The 1999 film <Christmas in August>, which was screened 
at the Hong Kong Arts Centre, fared reasonably well at the 
box office and provided Hong Kong viewers with an 
opportunity to increase their awareness of Korean films. 
<Shiri>, which was released after <Christmas in August>, also 
did very well in Hong Kong, earning some 6 million HK$ in 
box office revenues. Due to the success of <Shiri>, Korean 
films began to be seen as more economically viable within the 
Hong Kong market. In 2000, films such as <The Soul 
Guardians>, <Tell Me Something>, and <Attack On the Gas 
Station> were released in Hong Kong, with <Tell Me 
Something> proving to be the biggest commercial success. 
However, it was in 1999 and 2000 that Korean film exports to 
Hong Kong really took off. In fact, Korean films' share of the 
overall Hong Kong film market during these two years was 
0.8% and 0.6% respectively. 

The combination of the increased recognition of the quality 
of Korean films globally and the positive response of Hong 
Kong moviegoers to Korean films resulted in 17 such films 
being introduced in Hong Kong in 2001. On average, Hong 
Kong moviegoers were introduced to 1-2 Korean films a 
month. As the number of Korean films released in Hong Kong 
has increased, various film genres, such as comedies, 
melodramas, and horror films, have been introduced into the 
Hong Kong film market. Of the 17 Korean films released in 
2001, <The Foul King> achieved the best box office results. 
Other films such as <Il Mare>, <Nightmare>, <The Record>, 
<The Isle>, and <La Belle> also helped increase Korean films’ 
share of the overall Hong Kong film market to 1.6%. 

A total of 22 Korean films were released in Hong Kong in 
2002, a year which saw Korean films achieve their highest 





3) This film, released by Toei, was the first foreign film released based on the wide 
release system. 
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share of the Hong Kong film market ever. Films such as <My 
Sassy Girl>, which made over 10 million HK$ at the box office, 
and <My Wife is a Gangster>, which almost reached 10 
million HK$ in box office revenues, have helped to 
tremendously increase Hong Kong viewers’ interest in Korean 
films. Moreover, other films such as <Three> and <The Way 
Home> also fared well at the box office.” 

However, only four of the 22 Korean films released in 2002 
were able to earn in excess of 2 million HK$ at the box office» 
Of special note, Korean comedies, action and martial arts films 
did not fare well with Hong Kong viewers at all. <JSA> and 
<Phantom: The Submarine> both achieved poor box office 
results. These films are regarded as having failed at the box 
office because Hong Kong viewers did not possess the 
knowledge of the historical background of the Korean 
peninsula needed in order to understand these films” 


My Sassy Girl 








4) <Three> was produced as an omnibus film made as a result of joint investment 
between Korean, Hong Kong, and Thai companies. Therefore, if we exclude the box 
office results of <Three>, the market share of Korean films in the overall Hong Kong 
market drops from 4.9% to 4.0%. 

5) These four films were <My Sassy Girl>, <My Wife is A Gangster>, <Three>, and <The 
Way Home>. However, as <Three> is an omnibus film produced in conjunction with 
Hong Kong and Thai companies, the actual number of Korean films released that year 
was only three. 

6)In the case of <Shiri>, even if the film had the relationship between North and South 
Korea at its core, other elements of the film, such as its love story and use of the spy, 
action, and thriller genres, successfully peaked viewers’ interest. Therefore, viewers 
could easily understand this film even though they did not possess in-depth knowledge 
of Korean history. 
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In 2003, the number of Korean films exported to Hong 
Kong was 18, down four from the previous year. The total 
market share of Korean films in the overall Hong Kong film 
market fell from 4.9% in 2002 to 2.6% in 2003. The most 
successful Korean films in Hong Kong in 2003 were 
melodramas such as <The Classic>, <Lovers' Concerto>, and 
<Crazy First Love>, with <The Classic> earning 5.40 million 
HK$, <Lovers' Concerto> 3.40 million HK$, and <Crazy First 
Love>, which combined the comedic and melodramatic 
genres, earning 2.90 million HK$. 

Meanwhile, Korean horror films-which is usually a popular 
genre in Hong Kong- such as <Phone>, <A Tale of Two 
Sisters>, and <The Uninvited>, did not succeed in terms of 
box office results. Other Korean films, such as the melodramas 
<Bungee Jumping Of Their Own>, and <Marriage is a Crazy 
Thing>, as well as the comedies <Marrying the Mafia> and 
<Sex is Zero>, also fared poorly at the Hong Kong box office. 

The strengths of Korean films within the Hong Kong film 
market can be summarized as follows: First, due to the 
introduction of new and creative storylines, various films based 
on different genres have been produced. Second, due to the 
strong cinematic structure of Korean films, the quality of 
Korean films has become increasingly recognized. As a result, 
although their overall share of the Hong Kong market was 
lower than in 2002, Korean films were able to achieve success 
at the box office in Hong Kong, grabbing 2.6% of the overall 
Hong Kong film market in 2003. However, some concerned 
voices have pointed out that Hong Kong viewers have begun 
to show signs of growing tired of Korean films. Hong Kong 
audiences are known to be very trend oriented and to have 
ever-changing tastes in films. As such, it is difficult to tell 
whether Korean films will be able to maintain their current 
popularity within the Hong Kong film market in the future. 


>>> China 


The Chinese government only allows some 50 films to be 
imported into China a year. Of this total, twenty are 
distributed based on the Fen Zhang system (which is a profit- 
sharing based distribution system), while the other thirty films 
are directly imported in accordance with the Mai Duan system 
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(which is based on the sale of distribution rights). In fact, <The 
Classic>, which was one of the 19 films imported under this 
system in 2003, was the first Korean film ever included in this 
category. Unfortunately, <The Classic> did not fare so well at 
the box office in China. However, as <The Classic> is the only 
Asian film ever distributed under this Fen Zhang system, it can 
be argued that the Chinese market has begun to recognize 
the potential of Korean films. 

There were almost no Korean films introduced into the 
Chinese market in the 1980s. Since the restoring of diplomatic 
relations between Korea and China in 1994, exchanges 
between the respective film industries of the two countries 
have gradually begun, mostly in the form of the joint 
production of films. <Bichunmoo> was a big hit in Shanghai in 
terms of box office results. From the latter part of the 1990's 
onwards, films such as <Zzim> in 1999, <First Kiss> in 2000, 
and <Repechange> in 2001, in which all the main characters 
were played by Hallyu stars, began to be released in the 
Chinese market. Since then, the sale of the copyrights to 
Korean films has gradually increased in China. In 2003, 20 
Korean films were exported to China, a 40% increase over the 
previous year's totals. However, in most cases, Hong Kong 
distribution companies, rather than Mainland ones, are the 
ones who are purchasing the copyrights to Korean films and 
then distributing these films throughout China. 

While there have been very few Korean films screened in 
Chinese theaters, the popularity of Korean films in China is as 
high as it is in any other country. A perfect example of this 
being the runaway success of the pirated copy of the <My 
Sassy Girl> DVD which was released in 2002. This DVD was so 
incredibly popular in China. As Chinese viewers’ interest in 
Korean films has been increased tremendously as a result of 
the success of <My Sassy Girl>, Korean film mania clubs, who 
also view other Korean films such as <Christmas in August> 
and <Shiri>, have begun to form. Ironically, these pirated 
copies have helped spread Korean film mania despite the 
presence of an environment that is not conducive to the 
distribution of Korean films in China. Of course, it is difficult for 
any foreign film to enter the Chinese film market, not only for 
Korean films. The fact that very few foreign films are 
distributed in China has meant that the selection available to 
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The Classic 


Chinese viewers has remained limited. 

The number of films imported under the Fen Zhang system 
is expected to increase to 50 films a year in the future. This 
expansion of the number of foreign films making their way to 
China will provide Korean films with an opportunity to make 
use of Hallyu fever, the various genres it offers, as well as the 
general goodwill towards Korean films, to increase their 
presence in the Chinese film market. 


>>> Taiwan 

Korean soap operas first began to be exported to Taiwan in 
the middle of the 1990s. These soap operas, which have been 
incredible hits, have been the main cause of the outbreak of 
Hallyu fever in Taiwan. However, this phenomenon has not 
naturally transformed into the success of Korean films in 
Taiwan. For most Taiwanese moviegoers, going to the movies 
means going to see a Hollywood film. Moreover, cable TV 
programs are very popular in Taiwan. As such, it is very rare to 
see Asian films, even Taiwanese ones, screened in theaters. 

Korean films began to be introduced to Taiwanese 
moviegoers at the end of 1990s. In 1998, <Their Last Love 
Affair> was released in Taiwan. However, the success of this 
film was limited and it grossed only 58,000 NT$ at the box 
office.” As a result of the popularity of Japanese horror films in 
Taiwan, the Korean horror film, <Whispering Corridors> was 
imported into Taiwan in 1999. In all, a total of five Korean 
films, including <Shiri>, <If the Sun Rises in the West>, <The 
Soul Guardians>, and <An Affair>, were released in Taiwan in 





7) The total amount of admissions was estimated based on the results for Taipei. From 
this point on, all admissions are calculated in this manner. 
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1999. Of these films, <Shiri> proved to be the biggest success 
in terms of box office results. In all honesty, <Shiri> cannot be 
regarded as having been a hit at the Taiwanese box office. 
However, <Shiri> helped increase Taiwanese viewers 
awareness of Korean films. Unfortunately, no Korean films 
were introduced into Taiwan in 2000. As a result, the 
Taiwanese’ memories of Korean films began to fade. In 2001, 
<Friend>, which starred Jang Dong-gun, who had become 
popular because of his roles in some of the soap operas 
exported to Taiwan, was released in Taiwanese theaters. 
However, <Friend> did not succeed at the box office, 
garnering only 940,000 NT$ in box office revenues. At that 
point, it appeared as if Korean films were losing their 
popularity in the Taiwanese market. 

Released at the beginning of 2002, <JSA> and <Tell Me 
Something> also failed to attract Taiwanese film viewers, and 
this despite the good reviews these films received from film 
critics. The first Korean film to really draw the attention of 
Taiwanese viewers was <My Sassy Girl>. Due to the use of a 
word-of-mouth marketing strategy, <My Sassy Girl> was able 
to set box office records for a Korean film in Taiwan, 
becoming the first Korean film to earn in excess of 10 million 
NT$. <The Way Home> also set new box office records, 
earning over 10 million NT$, through the use of a similar 
word-of mouth marketing strategy in which the film was 
advertised as touching-feeling cinema. 

In 2003, the number of Korean films released in Taiwan 
increased to 9. The total box office take of these 9 films 
combined was 30 million NT$, which amounts to a 1.6% 
share of the overall Taiwanese market. The two Korean horror 
films, <A Tale of Two Sisters> and <Phone> came in first and 
second in terms of success at the box office within the 
Taiwanese market, earning 10 million NT$ and 7.9 million 
NT$ respectively. 

Both <Phone> and <A Tale of Two Sisters> were distributed 
by major U.S. distributors. Interestingly, the two Korean films 
distributed by major U.S. distributors in 2002 were horror 
films, thus indicating that these distributors believe that the 





8) In the case of Hollywood blockbusters, such as <Matrix>, the number of screens on 
which a first run is released in Thailand is usually 100-200. In the case of large-scale 
Thai films, these are usually released on 60 screens during their first runs. 
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Taiwanese have a tendency to prefer horror films when it 
comes to non-Hollywood films. 

<Oh! Happy Day> starring Jang Na-ra, who was enjoying 
fame in Taiwan due to the success of her soap opera, <Joyful 
Girl Success Story>, was released in Taiwan theaters in 2003. 
Other films such as <Crazy First Love>, <Uninvited>, and 
<Lover's Concerto>, which made use of the popularity that Jun 
Ji-hyun and Cha Tae-hyun had gained for their roles in <My 
Sassy Girl>, were also released that year. However, these films 
failed at the box office, thus demonstrating that star power 
does not affect box office results in the Taiwanese market. 

<Silmido>, <The Classic>, <Wonderful Days>, <The 
Romantic President>, and <The Warrior> have all been 
released in Taiwan in 2004, all to little or no success. Even 
<Silmido> did not do well at the box office, managing to raise 
only a few million NT$. 

Unlike the wildly popular soap operas made for cable TV, 
the effects of the Korean wave (Hallyu fever) have been very 
limited in terms of the penetration of Korean films within the 
Taiwanese film industry. Although Taiwanese film critics and 
reporters who have come into contact with Korean films 
through film festivals have helped to create a positive 
atmosphere for Korean films, there has not been much interest 
in Korean films among the general Taiwanese public. 


>>> Southeast Asia 


Thailand and Singapore, which have the biggest film 
industries in Southeast Asia, continue to import a number of 
Korean films every year. Other countries such as Indonesia, 
Malaysia, and Vietnam also have film markets, albeit smaller 
than those of the two countries mentioned above. 

Thailand's film market is considered the largest in Southeast 
Asia and is perceived as one that is experiencing rapid growth. 
Additionally, the Thai market, like the Korean and Japanese 
film industries, produces its own films. 

Korean films began to enter the Thai market in 2000. The 
average number of screens on which a Korean film is released 
is about 40.® The main audience for Korean films are members 
of the younger generation who live in urban and cultural 
areas. The majority of these young moviegoers focus on the 
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entertainment value of Korean films. As a result, Korean films 
have been distributed in big cities, such as, Bangkok, Chiang 
Mai and Khon Kaen. 

The film <Il Mare> was released in the Thai market in 2001. 
This film help provide young Thai moviegoers with an 
opportunity to get acquainted with a Korean-style melodrama. 
Other Korean melodramas, such as <One Fine Spring Day>, 
and <Icon of Cool> have also been popular among younger 
moviegoers. Overall, 20 Korean films were released in Thailand 
in 2002, a year that saw Korean films achieve the best results 
to date at the Thai box office. Unsurprisingly, <My Sassy Girl> 
proved to be the box office king of the Korean films released in 
Thailand in 2002. 

The majority of the Korean films that have recently been 
imported into Thailand have been released in theaters. 
However, in the past, Korean films were generally distributed 
through the video market. The film <Art Museum by the 
Zoo>, which was produced a few years back, was released on 
20 screens in September 2003 as a romantic melodrama, and 
has obtained a good reaction from Thai moviegoers. 

<A Tale of Two Sisters>, which was released on 25 screens in 
August 2003, proved to be a failure at the Thai box office. The 
reason for this film's inability to do well at the box office may 
very well be that Thai audiences remain unfamiliar with 
Korean horror films. <My Wife is a Gangster>, which was 
released on 20 screens, also failed to garner good box office 
results. 

The most popular Korean film genre in Thailand is the 
romantic melodrama. Moreover, other Korean films, such as 
<Shiri>, <JSA>, and <Double Agent>, which require 
background knowledge in order to understand the structure 
of these films, have done poorly at the box office in Thailand. 
These films are believed to be difficult for Thai moviegoers, 
who do not possess in-depth knowledge of Korean history, to 
understand. 

In 2003, the boom in the import of Korean films began to 
subside somewhat. Nevertheless, many Korean films 
continued to be introduced into the Thai market. As such, the 
possibility of securing a stable market or Korean films in 
Thailand remains. 
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In Singapore, the film industry is closely linked with local 
media companies. The Singapore government has enacted a 
law that states that 10-30% of the films presented on the 
country's one pay TV channel and seven public and private 
cable TV channels must be artistic films. As a result of this law, 
until the middle of the 1990s, Korean films were imported and 
played on TV. 

The general perception of Korean films in Singapore began 
to be altered with the theatrical release of <Shiri> in 2001. 
<Shiri>, which was released on 7 screens, successfully made 
use of its cinematic structure based on the action and 
melodrama genres to appeal to Singapore's moviegoers, 
whose special affection for Hong Kong action films is well 
known. For a non-Hong Kong action film, <Shiri> was able to 
achieve remarkable success at the Singapore box office. Other 
Korean films, such as <JSA> and <My Sassy Girl> have also 
helped to heighten the reputation of Korean films as 
something that should be viewed in theaters. 

<My Sassy Girl> which was distributed by Media Works, the 
biggest media company is Singapore, was released on 12 
theaters, where it enjoyed a seven-week run. The overall box 
office revenues garnered by <My Sassy Girl> have been 
estimated at 300,000 dollars. <My Sassy Girl> also achieved 
good results in terms of video and DVD sales. However, it is 
<Whispering Corridors 3 : Wishing Stairs>, which was released 
in November 2003, that has attracted the largest number of 
moviegoers of all the Korean films ever exported to Singapore, 
setting a new box office record for a Korean film. This film 
raked in 380,000 dollars in admissions during its first eleven 
days. 

There are approximately 140 screens in Singapore. In the 
case of Hong Kong films starring Jackie Chan, who has much 
drawing power in Singapore, these are usually released in 55 
screens and released in wide distribution. In the case of Korean 
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films, <My Sassy Girl>, and <Marrying the Mafia> were 
released on 10 screens, while <Marriage is a Crazy Thing> and 
<Hi, Dharma> were released on 2 screens. In general, most 
Korean films are released on 2-3 screens. 

In the case of <My Wife Is a Gangster>, this film enjoyed a 
nine-week run on two screens. The number of moviegoers 
who attended this film was 15,000 people. When we consider 
that on average 18,000 moviegoers attend Hong Kong films 
released on the same number of screens, <My Wife is a 
Gangster> can be evaluated as having been a success. 


An average of 10 Korean films have been exported to 
Vietnam a year since 2001. Beginning in 2000, many Korean 
films such as <The Letter>, <Love Wind, Love Song>, and 
<Zzim> have been introduced into Vietnam. 

The first Korean film ever released in Vietnam was <The 
Letter> in 2000. This film was distributed in Hanoi with the 
cooperation of FAFILM, the national film company of Vietnam. 
<Love Wind, Love Song> was released in March 2000 in 
Hochiminh City, and received good reviews from those who 
saw it. <Zzim>, which was released in 2001, ran for a month 
and a half at the 900-seat Hanoi Tangtan Theater. This film 
achieved remarkable success at the Vietnamese box office. 
Some 50,000 moviegoers attended <Zzim> in its first 20 days, 
which translated into 30 billion dong at the box office. 
<Zzim>, a modern comedy, which is something of a rarity in 
Vietnam, was able to attract younger moviegoers.From 2001 
onwards, many Korean films, such as <Calla>, <Change>, and 
<Bichunmoo> were imported into Vietnam. Among all of 
these, <My Sassy Girl>, which was released on December 5", 
2001 and set new box office records for a Korean film in 
Vietnam, has been the film that has made the largest 
contribution to the growth of Korean films in Vietnam. 
However, the number of moviegoers for Korean films dropped 
in 2002. 

The so-called Hallyu fever, which started with the Korean 
soap operas and films released during the 2000s, has deeply 
influenced Vietnamese culture. The Korean film industry has 
helped to attract Vietnamese moviegoers by being directly 
involved in the film distribution business. For example, the 
Good Friends Company, a company in which in excess of 
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90% of the invested capital is from Korea, established 
multiplexes in Hochiminh, Danang, and Hanoi in order to 
introduce a variety of Korean films in wide release into the 
Vietnamese film market. 


The export of Korean films to Malaysia can also be regarded 
as a success. <My Sassy Girl>, which was released in 2002, as 
well as <Whispering Corridors 3> and <A Tale of Two Sisters>, 
released in 2003, were big hits in Malaysia. <A Tale of Two 
Sisters> was released in direct distribution as a result of an 
agreement between i Pictures and Cine Click Asia to pay the 
agency fees to UIP in exchange for the rights to distribute the 
film in Malaysian theaters. Over 50,000 people paid to see this 
film during the first weekend following its release and the film 
finished first at the Malaysian box office for the week, earning 
about 150 million won in box office revenues. 

Indonesia and Philippine have screened many Korean films 
the last few years. 


Korean films have been able to enter the Southeast Asian 
market as a result of the influence of the Hallyu fever that first 
began with Korean soap operas. In the past, the Korean films 
exported to this region were usually sold as TV movies or as 
package deals which gave the distributors full distribution rights 
for that particular country. However, as the number of theater- 
based distribution contracts has increased, the export price of 
Korean films has risen. In addition, the number of Korean films 
released in Southeast Asia has increased every year since 2000. 
Some of these Korean films, including <Shiri> and <My Sassy 
Girl>, have achieved remarkable success in the region. 


>>> Europe 

Exports of Korean films to Europe accounted for 18% of total 
Korean film exports in 2003. Korean films were first introduced 
to Europe only a short while back, and as such, the export of 
Korean films to this region can be regarded as still being in its 
infancy. To date, only a few Korean films have been released in 
European theaters. For the most part, Korean films have been 
introduced into Europe through international film festivals, and 
as such, those Korean films classified as artistic films have 


enjoyed more opportunities to be screened. However, those in 
the know have recently become aware of the commercial 
possibility of Korean films in Europe, and as a result, Korean 
horror and action films, which run the risk of being profitable in 
terms of secondary windows, are also beginning to be 
introduced into Europe through the DVD market. 

Nevertheless, it is not easy for Korean films to garner the 
same success in Europe as they have had in Asia. Because 
Korean films are classified as Asian films, which are in general 
included in the non-commercial film category, it has proven 
difficult to heighten the awareness of European moviegoers 
with regards to Korean films. However, it is also true that the 
possibility of Korean films achieving commercial success in 
Europe has increased as a result of the improved awareness of 
the quality of Korean films throughout Europe. Therefore, the 
future of Korean films in the European market should not be 
seen solely in a negative light, and as long as the Korean film 
industry implements long-term plans for its growth in the area 
everything should be fine. 

The main countries in Europe to which Korean films have 
been exported have been France, Germany, and England. 
Several Korean films that received good critiques in 
international film festivals, or were recognized as auteur films, 
have been released in France. In Germany meanwhile, Korean 
horror, thriller, and action films have been introduced through 
the DVD market, rather than through theaters. In England, 
some artistic films and other films directed by young directors 
have been introduced through theaters, while other 
commercial films have been released through the DVD market. 


The number of Korean films imported into France has 
increased significantly from 1997 to 2003. Moreover, Korean 
films that enjoyed previous success in other film markets have 
begun to be released in France in video form. 

It was with <Chunhyang>, which was released in November 
2000, that Korean films began to be introduced into the 
French film market. Heut et Cout, which is an artistic film 
distributor, distributed <Chunhyang> in 9 screens in Paris. 
While the number of overall admissions for this film exceeded 
40,000, meaning that the box office take of <Chunhyang> 
was quite acceptable, because of the expenditures laid out for 
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the previews of the film, <Chunhyang>'s overall profit margin 


was quite slim. For its part, <Shiri>, which was released in 
2001, proved to be a failure at the French box office. The 
reasons for the failure of <Shiri> in France have been identified 
as the following: First, <Shiri> did not receive good reviews 
from French critics, and second, the film was released at an 
inappropriate time, that is, on the same day as <The Lord of 
the Rings>. 

As a result of its garnering of two awards at the Deauville 
Asian Film Festival <Failan> was released in the French market 
in 2002. However, it also enjoyed little to no success at the 
box office. 

<Chihwaseon>, which was distributed by Pathe, was 
released on November 27", 2002 on 15 screens in Paris and 
60 screens nationwide. The film was screened for 44 weeks, 
that is, until September 2003, and attracted some 300,000 
moviegoers. This movie's success in France can be explained 
by a look at some of the characteristics of the French film 
market. In France, international film festivals are very powerful 
and the public reputation of film directors is more important 
than that of stars in assuring the success of a film. Thus, given 
the fact that some of Im Kwon-taek's films have been screened 
at the Cannes International Film Festival, it was only natural 
that his films begin to be released in theaters as well.” 

<Tell Me Something>, which was released in France in May 
2002, was screened on 60 theaters but managed to garner a 





9) Moreover, Im's reception of the director's award at the Cannes Intemational Film 
Festival for <Chihwaseon> has only served to attract more French moviegoers to 
Korean films. 
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mere 40,000 admissions. However, while the film did not do 
well at the box office, it has done remarkably well with regards 
to video and DVD sales. MK6, the distributor of <Tell Me 
Something> also distributed <The Warrior> in 2003 on 144 
screens in 20 major French cities such as Paris, Lyon, and 
Marseille. Here again, while this film only mustered 200,000 
admissions at the box office, a brisk 25,000-30,000 copies of 
the DVD were sold. As such, both films were distributed in the 
French film market, with the focus being on the DVD market 
rather than on the box office. 

In 2003, Hong Sang-soo's, who is well Known in France, 
<Virgin Stripped Bare by Her Bachelors>, <The Power of 
Kangwon Province>, and <The Day A Pig Fell into The Well> 
were introduced on three screens in Paris and on 30 screens 
nationwide. The combined number of admissions for these 
three films was 40,000. 

Even though France is considered to be a market in which 
the people are open-minded about the films they choose to 
see, it remains difficult for artistic films to succeed at the box 
office. An average of 10-15 films, locked in a constant struggle 
for survival, are released every week in France. As such, the 
Korean film industry needs to concentrate on promoting the 
reputation of Korean films through international film festivals. 
Once the reputation of Korean films has been raised to a 
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certain level, means of increasing the popularity of these films, 
and concurrently their success at the box office, should be 
sought. 


German film viewers’ interest in Korean films has rapidly 
increased. By surpassing France in terms of the distribution 
contracts signed in 2003, Germany has become the biggest 
purchaser of Korean films in Europe. 

Korean films have been introduced into Germany through 
the video and DVD markets, rather than through theaters. The 
majority of Korean films exported in 2002 were commercial 
action films that enjoyed a high possibility of succeeding in the 
DVD market. As such, Korean commercial films have been 
introduced through the DVD market, while artistic films have 
been introduced through small-sized distributors, such as 
Rapid Eye Movies. 

Rapid Eye Movies distributed the Korean films <The Isle> 
and <JSA> in 2000. Five print copies of <The Isle>, which 
were released on January 17", 2002, were screened for a total 
of 5 weeks in major German cities and played on a total of 
100 screens (mostly in art house theaters). If the second run of 
this film is included in the calculation, then <The Isle> played 
in theaters for almost a year. As a result, admissions for this 
film totaled 10,640, amounting to 52,000 Euros in box office 
revenues. Kim Ki-duk, whose films such as <Birdcage Inn> and 
<Bad Guy> have been screened at the Berlin international Film 
Festival, has developed a solid reputation in Germany. As a 
result, Rapid Eye Movies have also purchased Kim's film, 
<Spring, Summer, Fall, Winter and Spring>. 

<JSA>, which was released on July 4", 2002 played on 110 
screens in major German cities for a period of five weeks and 
gained 61,000 Euros in box office revenues, garnering 11,840 
admissions. Unlike <The Isle>, <Shiri>, which was expected to 
do well with German moviegoers because of their shared history 
of division, was screened in multiplexes. However, this film did 
very poorly at the box office and DVD sales were also bad. 

The size of the German DVD market for Korean films is 
rather significant. Film such as <The Ginko Bed>, <Legend of 
Ginko>, <Lost Memories>, and <Whasango> were introduced 
into Germany through the DVD market. Of these, <Legend of 
Ginko> has fared best, with approximately 20,000 copies of 
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the film sold. 

Most Korean films that have been introduced in Germany 
have foregone the theater release and gone straight to DVD or 
Video. This phenomenon has been caused by the lack of 
outlets for these films to be distributed through, and by the 
high cost of advertisement. However, in 2003, a wider variety 
of Korean film genres began to be introduced in Germany, 
and large film distributors, such as Splendid, which recently 
bought the rights to the film <Tube>, have begun to express 
interest in purchasing Korean films. Therefore, it is expected 
that a greater number of Korean films will be imported into 
the German film market in the near future. 


Contracts for the distribution of Korean films only began to 
be signed with British distributors in 2000, which is much later 
than in other European countries. The screening of Korean 
films began in 2002 with the release of <Take Care of My 
Cat>, a film that had received an award at the International 
Film Festival Rotterdam and good reviews from critics. 
However, the box office results for this film were very poor. 

England began to seriously pay attention to Korean films in 
2003 when <Shiri> was released in May 2003, and Pathe 
distributed <Chihwaseon> under the title of <Drunk Women 
and Poetry>. Although the English film market is not 
influenced by the Cannes International Film Festival as much 
as the French film market is, <Chihwaseon>'s reception of an 
award in Cannes has definitely served to promote the film's 
artistic characteristics. As a result, <Chihwaseon> was able to 
set new box office records for a Korean film in England, 
earning some 25,328 pounds in admissions. 

The Metro Tartan Distribution Company, which distributes 
Asian films in England, in 2003, through its Asia Extreme 
branch, distributed such Korean films as <Sympathy For Mr. 
Vengeance>, <Public Enemy>, and <Bad Guy> alongside 
Japanese and Hong Kong films. Metro Tartan is also preparing 
to introduce a certain number of Korean films into the English 
market in 2004. 

The size of the English DVD market for Korean films is also 
quite significant and such films as <Whasango>, 
<Bichunmoo>, and <My Wife Is a Gangster> have been 
directly released on DVD. 
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English-language films account for practically the entire 
share of the British film market. On the other hand, non- 
English, and non-European films can barely muster a 1% share 
of the British film market. Given the existence of such an 
unfavorable environment, Korean films will have a hard time 
achieving marketability in England. Nevertheless, the Korean 
films set to be released in 2004, all of which have received 
good reviews internationally, provide us with a good reason to 
keep an eye on the box office results of Korean films in 
England. 


>>> U.S.A. 


Exports to the U.S. accounted for 15 % of total Korean film 
exports in 2003, a marked 5% increase over the previous year. 
The popularity of Asian films in the U.S. artistic film market has 
rapidly increased over the last 5-6 years, with a few films 
making a considerable splash at the box office. As a result of 
this denouement, Korean films have been able to begin to 
make inroads into the U.S. film market. However, Asian films 
continue to enjoy only limited commercial success in the U.S. 
Korean films continue to account for an insignificant 
proportion of the U.S. film market, and remain far behind 
Hong Kong in terms of exposure. 

Korean films were first introduced into the U.S. a few years 
back. Of all the Korean films that have been released in the 
U.S. to date, <Chunhyang>, which was distributed by an 
independent distributor, has by far fared the best in terms of 
box office revenues. The success of <Chunhyang> clearly 
proves the marketability of Korean films within the artistic film 
market. Nevertheless, in general the box office results of the 
Korean films released in the U.S. have been poor. 

<Chunhyang>, which was released in 2000, attracted 
150,000 moviegoers and earned 800,000 dollars in box office 
revenues. Dispelling worries that because <Chunhyang> was 
classified as a film about traditional Korean music few would 
pay to see it, the film, which received rave reviews from critics 
who labeled it as a ‘beautiful artistic film,’ went on to do quite 
well at the box office. The success of the film was in great part 
based on the large number of Korean Americans who went to 
see the film. However, other films subsequently released, such 
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as <Lies> and < No Where to Hides, failed to follow in the 


footsteps of <Chunhyang> in terms of box office results. 

<Tell Me Something>, which was released in 2001, was 
distributed on a small numbers of screens. However, while this 
film did rather poorly at the box office, it fared quite well in 
the DVD market, with in excess of 23,000 copies of the film 
sold. Kino International, which distributed <Tell Me 
Something>, also distributed <Take Care of My Cat> in 2002. 
This film, which played on 1-2 screens in New York and 1-2 
screens in L.A., was selected for release following its reception 
of an award at the International Film Festival Rotterdam. The 
film's promoters focused their marketing campaign on young 
Asian-American moviegoers, and screened the film in the 
Quad Cinema, which is an artistic film theater. Unfortunately, 
this film proved to be a flop at the box office. 

In 2002, <Shiri> and <The Way Home>were released by 
major U.S. distributors. <Shiri> was imported by Columbia 
and screened in 5 major U.S. cities, which was eventually 
extended to 11-12 cities. The contract for the distribution 
rights to <Shiri> was based on a profit-sharing arrangement. 
However, the film did very poorly at the box office, earning 
only 180,000 dollars in box office revenues. 

For its part, <The Way Home> was distributed by 
Paramount Classic, which is the branch of Paramount that 
distributes artistic films. Released in November 2002, the film 
earned 450,000 dollars in box office revenues. The film was 
released based on the platform method, in that, it first opened 
on a small amount of screens in 7 cities, with this number 
eventually extended to 25 screens in 25 cities. While <The 
Way Home> has not garnered any awards at international film 
festivals, does not boast any famous movie stars, and was 
made by a director who is relatively unknown internationally, 
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this film has fared exceptionally well at the U.S. box office, 
earning 70,256 dollars in its first two weeks in limited release 
on 5 screens. <The Way Home> could succeed to obtain the 
good box office result due to the appropriate promotion 
strategy and the stabilized distribution system. 

In the aftermath of the 2001 signing of a copyright contract 
which would allow the film <My Wife is a Gangster> to be 
remade as a Hollywood film, the number of such contracts has 
increased. It is uncertain whether the success of these remakes 
will have an effect on the marketability of the original films. 
While, this development is sure to widen the base of the 
Korean film industry, it is hard to predict what other effects 
may occur, as to date none of these remakes have been 
produced. As such, there is a need to look for what kind of 
reactions emerge when these Korean films are reproduced in 
Hollywood. 

Although the Korean films released in the U.S. have to date 
done rather poorly at the box office, the distribution of Korean 
films in the U.S. has continued and major distributors have 
begun to express increased interest in Korean films. All in all, it 
appears as if distributors are now approaching Korean films in 
terms of their long-term profitability. At the 33rd New 
Directors Film Festival, which was held from March 24th to 
April 4th, 2004, Lee Jae-yong's <Untold Scandal>, and Kim Ki- 
duk's <Spring, Summer, Fall, Winter and Spring> received 
good reviews from the critics. As long as Korea continues to 
produce such quality films, the future growth of the popularity 
of Korean films in the U.S. will remain a very real possibility. 


KOFIC changes its English name 


> 


Korean Flim Council(KOFIC) 


O35 SE! SS Fi A I 


KOFIC(Chairman LEE Choong-jik) has changed its English 
name from Korean Film Commission into Korean Film 
Council. Although the words have been changed, our 
organization can still be referred to as KOFIC. 
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Korean Films in Prospect 





Repatriation 


OO / Song-hwan 
2003, 150min., documentary, mini DV, color 
Directed by KIM Dong-won 


Arahan 


OO0Q000)}00000 / Arahan jangpoong daejakjeon 
2004, 35min., 1.85:1 color, Dolby SRD 
Directed by RYOO Seung-wan 





SYNOPSIS 

In the spring of 1992, I- the film director'- met two long- 
term political prisoners who were charged of political spy 
from North Korea. They didn't give up their faith to 

communism for 30 years in jail. They were released from 
prison and have lived in my neighborhood. | could 

become intimate with one of them, Chanson JO. As | met 
with many others of them, | became interested in them 
who had different images from what | had thought. 


Fl LMOGRAPHY 

1988 <The Sangkye-dong Olympics> 

1997 <Six Day Fight in Myong-Dong Cathedral> 
1999 <Haendang-dong People 2> 

2001 <One Person> 


INTERNATIONAL FILM FESTIVAL 
2004 Sundance Film Festival Freedom of Expression Award 


Cinematography KIM Dong-won, KIM Tae-il, JUNG Chang-young, 

JANG Young-il, BYUN Young-ju, MOON Jung-hyun, KONG Eun-ju 
Editing KIM Dong-won 
Music LEE Ji-eun, KIM Dong-bum 


PRODUCTION 

PURN Production 

3Fl., Cheonggang Bldg., 343-5, 
Sindaebang 2-dong, Dogjak-gu, 
Seoul, Korea(156-01 2) 

Tel: +82-2-823-91 24 

Fax: +82-2-823-9125 
Homepage: www.docupurn.org 
E-mail: docupurn@docupurn.org 


INTERNATIONAL SALES 
Mirovision, I nc. 

1-151, Shinmunno 2-ga, Jongno-gu, 
Seoul, Korea (110-062) 

Tel.: +82-2-737-1185 

Fax: +82-2-737-1184 

Homepage: www.mirovision.com 
E-mail: jamie@mirovision.com 
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SYNOPSIS 

In the city, there lives a group of people who have 
meditated long at their field and it is due to them that 
the world stays in peace. Sanghwan became a cop to 
punish those who use their powers for evil causes but 
he too has to grovel before the mafia. One day, a 
group of people approach him and claims that he is fit 
to be Maruchi. Will this ‘ordinary’ guy be able to team 
up with 'Arachi' and save the world and peace? 


FI LMOGRAPHY 
2000 <Die Bad> 
2002 <No Blood, No Tears> 


Main Cast RYU Seung-bum, AHN Sung-ki, YUN Soy, JUNG Doo-hong 
Cinematography LEE Joon-kyu 

Lighting SEO Jung-dal 

Art JANG Geun-young, KIM Kyeong-hee 

Editing NAM Na-young 

Music HAN Jae-kwon 

Computer Graphic KANG Jong-ik, SON Seung-hyun 


PRODUCTION INTERNATIONAL SALES 

Fun & Happiness Cinema Service, a Unit of Plenus 

2Fl., Heungguk Bldg., 43-1, Entertainment 

Juja-dong, Jung-gu, Seoul, Korea _—‘18FI., Posteel Bldg. 753-3 Yeoksam-dong 

(100-240) Kangnam-gu, Seoul, Korea (135-080) 

Tel: +82-2-2264-5231~4 Tel.: +82-2-2192-8731~6 

Fax: +82-2-2264-5251 Fax: +82-2-2192-8790 

Homepage: www.funhappy.co.kr Homepage: www.cinemaservice.com/eng 
E-mail: funhappy21@empal.com — E-mail: jenny@cinemaservice.com 


Korean Films in Prospect 


The President's Barber 
(Tentative title) 


O00 O00 / Hyo-ja-dong I-bal-sa 
2004, 35mm, color 
Directed by IM Chan-sang 


Womanisthe 
FutureofMan 


OO0 O00 OOD / Yeojaneon Namjaeu Miraeda 
2004, 35mm, color 
Directed by HONG Sang-soo 





SYNOPSIS 

Han-mo is a sole barber in Hyoja-dong, where the 
President lives. A rigged election by rounding off 
brings him a son (He gets married to Kyung-ja by 
forcing her that she has to give a birth to a baby over 5 
months like rounding off.) 4.19 revolution restores his 
belief that a barber was originally the same with a 
doctor in the ancient time. After a military government 
is founded by 5.16 coup d'etat, the hair cut decree is 
announced and Hanmo's barber shop is packed with 
customers. 


D! RECTOR _IM Chan-sang 

IM Chan-sang was born in 1969 and graduated from Yonsei 
University majoring in English Literature. IM debuts with <The 
President's Barber> which screenplay he also wrote. IM quit his 
job to become a director and participated in making <I wish | 
had a wife> after graduating from Korean Film Academy. 


Main Cast SONG Gang-ho, MOON So-ri 
Exec. Producer CHO! Jae-won 
Release Date Spring, 2004 


PRODUCTION 
Chungeorahm Film 


INTERNATIONAL SALES 
Cineclick Asia 


Ilsan Bldg., 119 Jangchung-dong — 3Fl., Incline Bldg., 891-37, Daechi-dong, 


1 Ga, Jung-gu, Seoul, Korea Gangnam-gu, Seoul Korea(135-280) 
Tel: +82-2-2263-7990 Tel : +82-2-538-0211 
Fax: +82-2-2263-7550 Fax : +82-2-538-0479 
Homepage: www.cineclickasia.com 
E-mail : yjsuh@cineclickasia.com 


SYNOPSIS 

On a very cold winter morning, two friends meet after 
many years. Hun-Joon who has just got back from USA 
after his film studies and Moon-Ho, a part time lecturer 
at a university, reminisce over the past, drinking in a 
Chinese restaurant. Hours of drinking and talks, mixed 
with the recollections of the past bring them back the 
memory of a woman. A woman they both were 
romancing during the same period of time. After 
wandering in their own version of reminiscence, they 
decided to find and meet her. 


Fl LMOGRAPHY 

1996 <The Day a Pig Fell Into the Well> 

1998 <The Power of Kangwon Province> 
2000 <Virgin Stripped Bare by Her Bachelors> 
2002 <The Turning Gate> 


Main Cast YOO Ji-tae, KIM Tae-woo, SUNG Hyun-ah 

Producers AHN Byung-joo, Hanna LEE, KIM Joon-jong, CHOI Sung-min 
Cinematography KIM Hyung-gu 

Release Date Spring 2004 


PRODUCTION INTERNATIONAL SALES 
Unikorea Culture & Art MK2 (excluding Korea, Japan, 
Investment China, Taiwan and Hong-Kong) 
6Fl., Sochon Bldg., 628-23 55, rue Traversiere, 75012 Paris, France 
Shinsa-dong, Kangnam-gu, Tel: +33-1-44-67-30-55 

Seoul, Korea (135-850) Fax: +33-1-43-07-29-63 

Tel: +82-2-3446-5100 E-mail: sales@mk2.com 

Fax: +82-2-3446-0511 

E-mail: michpark@uni-korea.co.kr 


